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Big Tobacco is Sweet Talking Our Kids!

The tobacco industry uses three main tactics in its efforts to hook kids
on tobacco products. The industry makes its products:

Sweet

The tobacco industry sells products in sweet flavors that appeal to young people.

» Flavored tobacco products are considered “starter” products that aid in the establishment of smoking
patterns for youth and can lead to a long-term addiction. !

« Federal law prohibits the sale of flavored cigarettes because tobacco companies were marketing flavored
cigarettes specifically to minors, who were more likely to have tried these products than older smokers. 23

«  Tobacco companies are using the same flavor chemicals found in candy and soft drink products such as
Life Savers, Jolly Ranchers, and Kool Aid to flavor their cigars and smokeless tobacco. *

Cheap

The tobacco industry prices its products cheaply to encourage impulse buys by adolescents.

Easy to Get

These cheap, flavorful tobacco products are easily available to young people in gas stations, pharmacies, corner
stores, grocery stores, mini-marts, and many other types of retail stores throughout Massachusetts.
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